












































Business Improvement Districts

Meeting the needs of local centres



BIDs overview

Initiatives & performance insight

BIDs at the Local Centres Summit



Untapped potential for local centres?

304 businesses

$475m capital value
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Khandallah 2014

Kilbirnie 2015 

Tawa 2016

Karori 2019 

Next?
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What is so great about BIDs?

Represent Trading Marketing Place shaping Networking Government

Understand Partnership Double-up Local Entrepreneur Community



www.wellington.govt.nz/BID

BID brochure

Merchant Retail Sales Report

Something for you



www.wellington.govt.nz/BID

BID reference material

Road works and street events

City Projects



BID brochure (front cover here)

• Benefits
• How it works
• Establish
• Operate
• Funding
• FAQ
• Who benefits



Merchant Retail Sales Report

https://wellington.govt.nz/about-
wellington/profile-of-wellington

https://marketview.co.nz/



Merchant Retail Sales Report

• Retail sales
• Transaction values

• Retail sales by spend category
• Transaction values

Sales

• Sales by customer origin



Merchant Retail Sales Report

Customer Demographics

• Age band
• Generation

• Gender

• Resident / Non-resident (rest of city & region



Merchant Retail Sales Report
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Merchant Retail Sales Report

Daily Retail Sales 

Daily Retail Sales Kilbirnie 
$162m

Tawa
$114m

Miramar
$92m

Karori
$77m

Khandallah
$31m

Best Days Saturday & Sunday Friday & Saturday Friday & Saturday Saturday & Sunday Friday & Sunday 

Weekdays 
Contribution 64% 65% 66% 66% 64%

Weekend 
Contribution 36% 35% 34% 34% 36%

Highest Sale Day Saturday 21% Saturday 22% Saturday 22% Saturday 21% Saturday 20%
Lowest Sale Day Monday 12% Thursday 11% Monday 11% Monday 10% Tuesday 11%



New E-mail Address 
wellingtonbid@wcc.govt.nz

Web Page Address 
www.wellington.govt.nz/BID

Contact us

mailto:wellingtonbid@wcc.govt.nz


Thank you 



Parking Policy Review
Presented to the BIDS and Local Centres 
July 2019



1. City-wide focus on parking

2. Local focus

3. What it means for the BIDs and local centres

4. Next steps

Today’s presentation



City-wide focus
How parking is managed city-wide and significant 
changes that will impact parking.



Wellington City Council owns local 
roads, controls supply and price of on-
street spaces, some off-street car parks 
- 14% of total central city supply of 
nearly 30,000 spaces.

Road controlling authority :
§ enforces parking controls using 

infringement fees
§ approves traffic management plans.

Council’s role in parking management

Wellington Central Area Parking Supply



Council’s tools for parking management

• District Plan

• clearways 

• time limits 

• meter charges

• class restrictions

• zone designations

• land-owner 

• Travel Demand Management



The Parking Policy and the Mobility Parking Policy review is linked to: 

• Let’s Get Wellington Moving

• Planning for Growth 

• Zero Carbon Plan

It has been 10 years since the policies were reviewed

• many changes to the way we live and want to live

• parking pressures have increased

Context for the review of the parking policy

Reviewing the 
tension between 
city aspirations, 

driver behaviour.



Where will people be living in the future?

Wellington City Population Projections 
Annual Growth Rate by Area 
(2013 – 2043)



What does the future population look like?

Source: forecast.id



Significant tension in current system
Council supply is decreasing:

• inner city population growth/urbanisation
• earthquake loss
• reprioritisation of off-street parking (MFC, 

Waterfront)
• reallocation on-street (cycleways, bus priority)
• prioritisation (EV, car share, mobility, other)

Demand increasing due to:
• population growth
• aging population
• car ownership rates per household increasing
• business growth in CBD



Where we are at…

Scoping 
paper)

Background 
Information 
and Issues 

Report 

Engagement
May - August

Draft Policy
Consultation
Nov – Feb 2020

Final Policy
April 2020



Local Focus
Parking supply and management in the local 
centres



Summary of BIDs sales contribution 

What is your BIDS’ contribution to Wellington’s overall retail sales?



In the future….

1. how do you want the street space used in your 
area? What are the priority uses?

2. how will your customers travel to your area?

3. what does this mean for on-street parking type 
and management in your area?

Questions



Contribution retail sales map 

Kilbirnie BID Tawa BID

Where do your customers travel from?



Contribution retail sales map 

Miramar BID Karori BID

Where do your customers travel from?



Contribution retail sales map

Khandallah BID

Where do your customers travel from?



Current Council-managed parking spaces



Parking turnover



Average parking duration



Average occupancy rates



Next steps

Scoping 
paper)

Background 
Information 
and Issues 

Report 

Engagement 
& Parking 
Research

May - August

Draft Policy
Consultation
Nov – Feb 2020

Final Policy
April 2020



Have your say letstalk.wellington.govt.nz


















